TECH1502-17 Introduction to Community Media
Workshop Seventeen: Community Media Literacies & Talkaoke
The aim of this session is to discuss and debate the how concepts associated with Digital Literacies are useful
and practical.
 Spend a short time looking at the examples included below.
 Using a Zoom recorder, or other such suitable audio device, learners should plan a ‘talkaoke’ .
 Sitting in a circle attempt to discuss the issues and questions raised by the digital literacies examples, passing
the microphone around in-turn, so that each person gets to say and record their comment.
 At the end of the session take the recordings and post them to the DMU Commons Blog and feed through to
DIY-DMU.
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What is a Talkaoke?
Talkaoke: or How to Broadcast Decentrally
“In a disused town hall (a remnant of central control) several people are sitting at a round table... In the middle is
the globalised King Arthur with a microphone that is webcasting worldwide via the internet. That is the setup for
today's broadcast... King Arthur, alias Mikey the man in the middle, tells us that we are here to talk into the mike.
He will provide some questions to get us talking but as soon as talk is flowing he will simply keep the mike moving
to whoever is ready to talk next...” http://www.publicwriting.net/2.2/digital_diary_02.08.13.html
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Talkaoke - The Mobile Talk Show
“Talkaoke is a mobile talk show where anyone can come and sit around the table of chat and talk about what ever
they want. The table is battery powered and has a built in PA system, so it can be set up almost anywhere.”
https://youtu.be/xAb-ONGevq4
This is Talkaoke
“Talkaoke is the the live, people-led talk-show where the host sits in in the middle of the media-rich UFO of chat,
wielding the microphone and facilitating a dynamic conversation between people who gather around the
Talkaoke table.” https://youtu.be/O7GTJfcP9jo
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The People Speak
“Talkaoke is a pop up talk show that is has been gaining popularity in festivals, clubs, galleries, theatres,
conferences and on the street. it consists of an illuminated round table with a host sitting in the middle on a
swivel chair. Participants sit around the outside and are passed the microphone whenever they want to.”
http://thepeoplespeak.org.uk/
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Talkaoke! The nights of the round table
This is the world of Talkaoke and these are the "talkaokeyists" – an eclectic group of men and women, who have
come to a studio in east London to debate anything and everything with people they either know or have never
met before. The pink-lit table with speakers and voice control fitted on the side might be more Nineties than
Noughties, but the home-grown Kilroy-inspired "mobile talk show", the baby of a London art student, is in global
demand. The number of Talkaoke events has more than doubled in the past year, while takings have gone up by
30 per cent. http://www.independent.co.uk/news/uk/this-britain/talkaoke-the-nights-of-the-round-table7440946.html
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Add Your Voice to the Talkaoke at Bridport Food Festival
The Talkaoke, a dynamic, interactive attraction is brand new for 2016 and will engage festival goers in
conversations about all kinds of issues, including everything to do with food at the Festival's Main Event on
Saturday 18th June. Among other topics, the People’s Wishlist for the Future of Food in Bridport will be at hot
topic when the Talkaoke comes to town. “The People’s Wishlist is a great place to start conversations at the
Talkaoke Table,” says Linda Hull from Communities Living Sustainably, who pulled together the Wishlist from
hundreds of conversations with local people. “The Talkaoke will give local people a chance to have their say about
what’s great about food in Bridport and how we could make it easier for more local people to enjoy more local
food.” http://leakersbakery.co.uk/news/2016/6/14/talkeoke
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World Radio Day
The date of 13 February, the day the United Nations radio was established in 1946, was proposed by the Director
General of UNESCO. The objectives of the Day will be to raise greater awareness among the public and the media
of the importance of radio; to encourage decision makers to establish and provide access to information through
radio; as well as to enhance networking and international cooperation among broadcasters.
The consulted stakeholders also proposed ideas for the programme of celebration: extensive use of social media,
annual themes, a dedicated website enabling virtual participation, special radio programmes, radio programmes
exchange, a festival involving key partners, and so forth.
On 14 January 2013, the United Nations General Assembly formally endorsed UNESCO’s proclamation of World
Radio Day. During its 67th Session, the UN General Assembly endorsed the resolution adopted during the 36th
session of the UNESCO General Conference, proclaiming 13 February, the day United Nations Radio was
established in 1946, as World Radio Day. http://www.diamundialradio.org/home
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World Radio Day – Events (Get Involved)
In this section, you will find World Radio Day case studies and resources for your Radio Station Health Checkup.
UNESCO encourages all radio stations, no matter how big or small, to use the occasion of World Radio Day as an
opportunity to review the ways listeners can participate in the strategy and planning of the station. The Checkup
is divided into 7 sections - You can do all of them, or just the one that is important to you. If you are a community
radio station, we encourage you to share your post-Checkup audience engagement policies with UNESCO if you'd
like them featured on World Radio Day website. http://www.diamundialradio.org/user/register
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Transnational Radio - About The Project
The TRE consortium brings together researchers from media and cultural studies in four different countries and
integrates associated partners from seven leading European institutions of radio broadcasting and archiving. The
six work packages are structured according to the following crosscutting themes:
 Infrastructures & Public Spheres, investigating how radio infrastructures help structure public and
counter-public spheres.
 Aesthetics & Territoriality, investigating the intersections between auditory expression and feelings of
belonging evoked by radio.
 Archive & Cultural Memory, investigating how and where transnational encounters in and through radio
have been archived and re-circulated, and how broadcasting archives have been used in transnational
radio encounters.
The knowledge generated in TRE is disseminated through podcasts, CDs and radio broadcasts as well as through
diverse written formats, workshops and an exhibition at Sound and Vision in Hilversum. TRE aims at establishing a
new transnational agenda in radio research. Moving through and beyond national and comparative paradigms in
order to investigate radio’s transnational structures and forms, TRE places radio research within contemporary
discussions about migration, cultural identities, encounters and memories by generating new knowledge about
the meaning of radio and listening in the age of globalisation and digitisation.
http://www.transnationalradio.org/node/80
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Radio Garden
 Open the Radio Garden App on the workstation with the projector.
 Search for international community radio stations.
http://radio.garden/

010

Radio Garden is an interactive map of stations and jingles across the globe
Do you want to know what’s being played on the radio in Argentina right now? Well, thanks to a website called
Radio Garden you can hear radio from there, and almost everywhere else in the world. The website takes the
form of an interactive globe that can be rotated to pick up transmissions from every corner of the planet, clips
from radio history and stories from listeners in different locations. While it allows you to listen to radio from
around the world, it’s so exhaustive you’ll probably find stations you didn’t know existed in your own city
(London’s drum and bass-focused DnB Noize, for example). The best feature however is the ability to hear
different jingles from across the globe, each of which comes with its own detailed analysis of their different forms.
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Try it out at the Radio Garden website. http://www.factmag.com/2016/12/13/radio-garden-interactive-mapglobal-stations/
Want to tune in to the world’s radio stations? Grow your listening with Radio.Garden
With global tensions high, anger at the political establishment and fake-news dominating social media discussions,
it feels like there has never been a better time to enable people to reflect on human communication on an
international level. Radio.Garden allows the world to be explored through its sounds, and while some seem
foreign, many seem familiar. https://www.theguardian.com/travel/2016/dec/16/tune-in-to-worlds-radiostations-radiogarden
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Why Do We Need Digital Literacy?
Henry Jenkins et al suggests that while “we are excited about lowering the barriers of entry to cultural production,
we should not assume that audience activities involving greater media production skills are necessarily more
valuable and meaningful to other audience members” (Jenkins, Ford, & Green, 2013, p. 154).


To what extent does DIY media both enhances and reduces participation in media culture?

Why do we Need Literacies?
“The know-how that empowers the best of bloggers and videobloggers, netizens, Twitterers, and online
community participants – those who use digital media to express themselves, socialize, advocate, organize,
educate, and grow collective intelligence...the Webwide aggregation of [individual] participation’ is where ‘the
literacy of participation shades into the literacy of collaboration” (Rheingold, 2012, p. 9).
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What kinds of ‘know-how’ do you most need when you are interacting in your social networks?
Do you have a way of socialising on-line that is unique to you?
Which are you better at, working with other people or working alone?

Participation in Learning
The traditional assumption is that when people consume media they are just listening or watching content that is
produced by other people. Jenkins et al point out, however, that “even those who are ‘just’ reading, listening, or
watching do so differently in a world where they recognise their potential to contribute to broader conversations
about that content than in a world where they are locked out of meaningful participation.”
4 Radical Ideas for Reinventing College, Drawn From Stanford Research | WIRED. (n.d.). Retrieved 6 October
2014, from http://www.wired.com/2014/10/4-smart-proposals-reinventing-college-stanfords-design-school/
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How can your learning be redesigned to make it more participative?

Cultural Producers
Jenkins et al suggest that there is a growing focus on the way that people participate in the production of media
and the meanings that are attributed to different media forms. In this respect the idea of the ‘cultural producer’
has become to the forefront of thinking about new forms of media, particularly as there is a push-back against
ideas of audience passivity and inactivity associated with the role of the media consumer.
Networks are said, therefore, to promote a different form of engagement, and that audience are no longer
viewed as passive, but are instead increasingly being conceived as participative and productive. Jenkins et al
suggest that this is a shift from one set of cognitive frames to another: “lurking versus legitimate peripheral
participation; resistance versus participation; audiences versus publics; participation versus collaboration, hearing
versus listening; consumers versus co-creators.”
Education study finds in favour of traditional teaching styles | Education | The Guardian. (n.d.). Retrieved 31
October 2014, from http://www.theguardian.com/education/2014/oct/31/education-traditional-teaching-versusprogressive


Are you better suited to an Individual or a Network learning style?
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Learning Styles
The desire to participate more effectively stems from a “desire for us all to exercise greater power over the
decisions which impact the quality of our everyday lives as citizens.” According to Jenkins et al both concepts of
participation and consumption exist in an uneasy tension that is being tested by changes in technology and
changes in the expectations of audiences who are more willing to form grassroots organisations that challenge
the passive consumption model of media that is more widely encountered, and therefore giving way to a wider
sense of social change and progressive development.
Men are BETTER at multitasking than women, study claims | Daily Mail Online. (n.d.). Retrieved 13 May 2015,
from http://www.dailymail.co.uk/sciencetech/article-3079573/Really-Men-BETTER-multitasking-women-studyclaims.html
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Do different learning and thinking styles matter?
What happens if we all think the same way?

Demystifying Learning
Jenkins et al suggest that “seeing participation as a model with increasing levels of more intense engagement
masks the degree to which all participants work together in an economy operating under some combination of
market and nonmarket logic, with various audiences performing tasks that support one another.”
This challenges the dominant view that only a small, elite, number of people have the skills and ability to make
meaningful media content, and that the general audience lacks the knowledge and motivation to make
meaningful contributions and play an active role in civic life. By championing participation, according to Jenkins et
al, we are able to demystify the “mystique” and the “magic” of the professional media industries.
The New Media Consortium | Sparking innovation, learning and creativity. (n.d.). Retrieved 2 September 2014,
from http://www.nmc.org/
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Doug Belshaw’s Essential Elements of Digital Literacies are: (Belshaw, 2011, 2013)
Forms of literacy are not straightforward issues:
[http://digilitpride.wordpress.com/2012/10/01/making-sense-of-the-8-elements-of-digital-literacy/]
http://dmlcentral.net/wp-content/uploads/files/doug-belshaw-edd-thesis-final.pdf
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How can we demystify your learning based around social media?

Can you self-assess your social media capability against these criteria?

Cu: Cultural - Developing a cultural component of digital literacy means that agents able to move easily between
different digital environments and use learning technologies in a variety of different contexts. For example ,
knowing how to distinguish between using Facebook for personal and social connections, and using it for
academic coursework. Being aware of the norms, values and codes that are specific to a subject and how these
might impact on the use of different learning technologies.
I am able to……….

019

Cg: Cognitive – Being able to master the ‘how-to’s of specific tools and technologies that are important for the
development of a learner, including those which are subject-specific as well as more general tools that will make
agents into a more digitally literate person. Developing our cognitive element by engaging with a wide range of
operating systems, platforms, devices and software and looking for developmental and training opportunities that
expose learners to these tools.
I am able to……….
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Cn: Constructive - To develop the Constructive element learning agents need to understand and demonstrate
how to take existing resources and content and re-use/remix them to create something new that benefits their
learning. Showing awareness of the different ways that a learning agent can license resources so that others can
benefit from the content that they create.
I am able to……….
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Co: Communicative - Understanding the importance of networks and communication and the important role they
play in developing an agents digital literacy capability. This includes understanding the many different ways
learners can communicate with different devices, including mobile and other digital devices. Learning agents also
need to develop an understanding of the particular norms, values, protocols and ethics that are appropriate to
social networking and other web 2.0 technologies.
I am able to……….
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Cf: Confidence - Understanding the importance of networks and communication and the important role they play
in developing the competence and skills that learning agents have as digital literacy. This includes understanding
the many different ways we can communicate with different devices, including mobile and other digital devices.
Developing an understanding of the particular norms, values, protocols and ethics that are appropriate to social
networking and other web 2.0 technologies.
I am able to……….
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Cr: Creative - To develop a Creative element that takes advantage of the digital technologies we have access to,
and creating new things which have value to oneself and others. Being prepared to take risks and to value
randomness and discovery when engaging with digital technologies, and developing an understanding of the
processes, procedures and systems that lie behind digital technologies rather than the specific elements of
software/hardware involved.
I am able to……….
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Ct: Critical – As a critical user of digital technologies we become aware of the power structures and assumptions
that are embedded behind different digital tools and practices. For example, thinking about an audience and how
they might interpret digital texts in different ways. Needing to develop an understanding of online security,
identity and data management in literacy practices.
I am able to……….
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Ci: Civic – being able to make use of digital technologies in order to prepare ourselves to participate as fully as
possible in society. Developing an awareness of how digital environment can help communities to self-organise
and foster links with local, national and global organisations. Looking for opportunities for public engagement,
global citizenship and the enhancement of democracy through the use of digital technologies.
I am able to……….
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